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We started attending electronica China four years ago. Our European 

subsidiary also takes part in the electronica in Munich. So electronica is our 

exhibition platform to the world and it provides very good chances. We can 

make contact with international and local customers here. The visitor number 

is growing every year and we are happy about it.

Fischer Huang, Group Marketing Manager, Global Commercial 
Products Division, Molex Taiwan Ltd.

In comparison to the previous editions, this year the brands represented at 

electronica China has grown even more. A lot of old customers and potential 

ones came to the exhibition. They are from a diverse background like 

telecommunications, servers, automobile, industrial and medical industries. 

Moreover, there are a lot for new customers from other application fields. We 

think this year’s exhibition is very successful.

Jon Yu, General Manager, Wireless Consumer Business Unit, 
Pulse Electronics 

We think highly of electronica China 2018, because a lot of new business 

opportunities and new trends can be found here and it is also a good place to 

present our new products and technology here. Both the visitor quality and 

number are quite good this year so we are sure to attend the exhibition in 2019. 

Next year, we hope more high-quality companies will attend and communicate 

with each other, because electronica China is really a good platform.

Edward Tsaur, Director of Marketing APAC, TE Connectivity

Our cooperation with electronica China goes a long way back and we have 

invested a lot into our exhibition here. It shows how important it is to us. 

electronica China is very suitable for us to promote our brand in China. It 

offers a wide spectrum of products and services from the upstream to 

downstream areas. Such features are very important to us. The results we 

made this year have exceeded our expectations. The visitor flow is great. I 

believe this year the exhibition will be more successful.

Toshiba has exhibited at electronica China for five years consecutively. I think it 

is very helpful to our product promotion, especially in the Chinese market. 

Through many years of collaboration between the organizers and exhibitors, 

electronica China has made significant progresses in its influence, visitor quality 

and number. We will come again next year and invest more into our new 

product promotion in China.

I think electronica China is at a leading position in terms of the visitor flow and 

quality. We are happy about both. And today we have met some potential 

customers. To both the suppliers and our customers, electronica China is a 

grand event. We can make more communication and get to know each other 

better here. We are expecting a lot from the exhibition next year and surely we 

will come again.

Jiaban Wang, Senior Field Application Engineer, Automotive 
Electronics Semiconductors and Sensors, Bosch (China) Investment Ltd. 

Danny Tan, General Manager, Storage & Device Solution 
Marketing Division, TOSHIBA Electronics (China) Co., Ltd.

Silkie Lau, Principal Expert, PR/Marcom Department, China Industrial 
Solution Business Division, Renesas Electronics Hong Kong Limited

Business Goals Reached

Promotion of Company Image and 
Product

Exchange of experience 

Maintain existing business 
relationships 

Study the dynamics ofmarket 
competition

New product launch

Prepare for future business 
transactions

Create a new business relationship

Develop business at the fair

Completeness and coverage of 
product scope

Product series/Field

Exhibition leadership in China

Promotion of the exhibition 

The frequency of the audience 
entering the exhibition hall

Audience quality
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